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INDIAN FLORICULTURE INDUSTRY : OPPORTUNITIES AND

CHALLENGES

= Introduction @

Past globalization, floriculture has become an Important Commercial activity in

agriculture. Floriculture activity has envolved as a vibal and
potential (o generste remunerative self employment among

profitable altermative with a
small and marginal farmers

and carm the much needed foreign exchange in the developing countries such as India.
The world production of floriculmre is growing at a rate of 10% per years.

s There are currently 50 countries that are active in
= ' large scale,

floriculture production on 2

+  China, India having the majority of the world average under cut flower and

plants production.
#  Indias total floriculfiune Wwas 460.75 crare in 2014-

% Production Scenario in India :

15.

According to the Indian horhiculiure database 2012-13 published by the Mational
Horticulture Board of India the production. Status has been reported in table.

Year | Area 000" Hac " Production 000 Mis. 4
— 200708 16.6 368 |
2008-(9 | 167 987 _
2009-10 _ 183 1021 1
| 2010-11 — 19 1031
2012-13 232.74 1.729 |
. Statewise floriculiure production = = _
 Status Loose flowers 000 Mts | Cut flores lakhs nos.
West Bengal 39 23019
i Anchra Pradesh | 134 6202
| AunachalPradesh | 0 2860
| Karnataka 2094 5860
- it Gujrat 50 5063 |
' . _ Hariyani 6 10084
' - Orissa 4 5911 B
= ) . Maharashtra 91 7914
it ~ Uttarakhand 2 e 1416
| BT T 0.6 605
L ) All Trlia =9 1021 | 69027
I
fhi o Ay per above data West Bengol has emerged as the largest cul lowers
prodocing state.

Karnataka has cmerged as the largest Loose flow

has also expanded several foid.

s  With growth in flericulure production in the ¢

ors producing ste.
guntry. the demmostic market
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¢ During 2012-13 the area under Nonculure production, In India was 23274
thousands hectares with production of 1729 million ones. 1000 Nowers ad
7673 million tones cot flowers.

e Floriculiure is now commercial cultivated in serval stales with West Bengol
17% Kunataka 12%, Maharashira 1% having gave ahead of other provducing
state like MP, Gujrat, Punjab, Hanyana. Andhra Pradesh. Onissa, Jharkhand,

. Uttar Pradesh, Chate garth.

o India's floriculture Industry which is growing at compounded annual prowth

rate Rs 8000/ crores mark by the vear 2015.

Floriculture Export from India :

" Years |  QuantityMts | ValueRs. Lakhs |
2004-05 1952 . 5817 |
200506 _ 6849 ) 10259
2006017 128596 = 42002
W07-08 | & | 10201
2008-09 = 3463 | 1030
e 200000 | __4019 - 9368 |
2110 0 R X7 N I - S— |
AN4-15 22947.23 460.75
L |  Crores |

o India’s total export of floriculture was Rs.460.75 crores in 2014-15.

s  Flower market in India business report 2015, Jan. 2015 Rs.1160.00

s The country has exported 2294723 M.T. of Monculiure product 1o the world.
] «  Major export destination (2014-15) US, UK, Germany. Netherland and UAE
were major imponing countrics at India floriculture during the same period.

! » Major flowers exported from lndia :

» Floriculiure products in mainly consists of cut flowers, pot plants, cut foliage,
seeds bulbs, tubers, rooted cuttings and dried Mlowers or leaves.

= ‘The imporant floricultural crops in the international.  Cut flower trade arc
ose, Carnation chrysanthemum, gargera, gladioling, gypsophilla, orchids.
archilea, anthuriu, tulips and lilies.

s Floriculture crops like gerberas camation ets are grown in green house, The
open field crops are chrysanthemum, roses, gaillardia lily, Marygold, aster,
tuberose elc.

e Oul of these flowers India has exported mostly mses, camations,
chrysanthemum, orchids, clc.

» Associated Industries of floriculture
Ohther associated activities of flower growing in India include
1} Dry flower Industry.
2} Essentizl oil industry
« India is the fifth largest export of dried flowers 1 and llnd larg

dried foliage in the world. Nura
o Accounis for around 70% of the dried flower exports from Trwlia around-fhe’,
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e India is the Und largest exporter of cssential oil in the world after the USA.
Indias export of essential oil stood at Us § 298.7 million in 2007-08.
* India is the largest exporter of jasmine oil in the world accounting for over
4015 toeal world expornts in Jasmine oil.
» Governments Incentives | Insatives :
v  Government of India acknowladges the potential of the floriculture industry
and has conferred 1005 export orented industry status.
e  Various incentives are offered by the Government of India to floriculure
industry.
s Setting up of a number of floriculture units for producing and exporing
Mowers. Most of these are located near Mumbai, Bangalore & Delhi
¢ These centers have obtained technical know how from Duich & Tsraels
consulants.
« Tax benefits are offered 10 new export onented floriculture companies in the
from of income tax holidays and exemption from certain import duties.
s  Duties have been reduced for import of fower seeds and tissue cultured
plants.
+ Financial suppont is provided for sewting up of free cocling and cold storage
units.
* Using improved packaging material.
s  Promotes, sssists and facilitates the setting up of Agri Export Zone (AEZ) n
association with the State Government.
% Indias distinctive advantages for development of the floriculture sector :
|} Diverse agro climatic conditions and geog locations suited for SIOWIDE vanous
ypes of flowers.
2} Skill manpower to absorb the technology and implement the same at a relatively
bow ciost.
3) Soil and water supply at maost locations.
4) Good radiation/sunlight leading o healthier plant growth and hetter quality
| flowers.
‘ 5) Good period of sunlight even during winter, the prime export season leading to
sustained high yields.
6y India is located centrally for catering to European and for eastern markets, as well
! as beaing close east Asian markets that have high consumption requirement of
| flowers.
| 7) To providing remunerative returns to forming community in a sustained manner
and 10 increase their competitiveness.
%) In India there are at present 6 operational Agri-Export zoncs for floricul ture
development.
# Challenges :
s The availability of dedicated carriers for perishables is also low in India and
the freight males are high.
s Due o inadequatc support infrastructure in distant production areas
madequate cold chain management.
e Availability of basic inputs including sesds and planting material, quality
irrigation and skilled manpower.
=  Marketing stage major challenges faced by the Indian floncultures exporiers,

are related to product diverfication and di ; 7 -
environmental issues. ED
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s Increasing involment of supermarkets in fowers trade.

o  Orpanizing logistics is also hecoming a critical factor for the Indian flowes
l'_'?l.rl.li'lt"l"'."p.

* High capital cost in non-traditional and tropical regions of the country,

7 Conclusions :

Increasing guality consciousness among farmers and processors and enhancing

skills in the area of grading and standsrdization will be crucial for global trade n the

WTO

regime.  In order o survive in the competitive international markets

sunchronisation between market trends and production systems is necessary creation of o
weal dispersed infrastructure and efficient storage and transport systems will be a crucial
factor in harvesting the full potential of the floriculture.
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